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	Academic background: Ph.L. 1961, Åbo School of Business and Gothenburg School of Business. Appointed Associate Professor at Stockholm University 1968, full Professor Lund University 1978, and at Stockholm University 1989.
    

	Positions

Professor of Business Strategy and Consumption, School of Business, Stockholm University from 1989. Member of the faculty board 1991- 1995.

Professor of Business Administration with a consumer orientation, Department of Business Administration, University of Lund, 1978-1989. Member of the faculty board 1979-1989. Dean of the PhD program 1979-1984. Head of EFL, Executive Program Foundation, Lund University. 

Director of the FAinstitute – for interdisciplinary research on business and work – from 1990 - 1995. 

Visiting professor, University of Nebraska, Lincoln, Nebraska, fall semester 1983.

Associate professor, Department of Business Administration, Stockholm University, 1968-1978. Strategic Planning, Futures research, Macro-marketing systems. Research project manager and thesis adviser.

Marketing manager and special consultant to the Board of Directors of Gutenberghus Reklam, an Interscandinavian advertising agency, 1967-1968

Full-time consultant and adviser to the Swedish Government´s Department of Finance and the Department of Commerce, 1964-1967.

Marketing manager of consumer products for Törnbloms Annonsbyrå, a leading national advertising agency, 1960-1964.

In the 60´s and 70´s member of the Board of different professional associations: Swedish Marketing Association, The Association for Market Research. Chairman of the Association for Future Studies, and the Association for Organizational research.
     

	Corporate Board appointments 

Member of the Board of Tidningsstatistik AB (Newspaper Statistics) 1967-1969.

Member of the Board of NK/Turitz, (public) a leading department chain store 
(12 000 employees), 1975-1976.

Member of the Board of Statsföretag AB (Swedish State Company Limited, a parent company for a group of Swedish state-owned companies), 47 000 employees, 1977-1981

Member of the Board of Esselte AB, a public Swedish multinational company in the printing, publishing and office equipment business, 1978-1991.

Member of the Board of J S Saba (A retail conglomerate), 1980-1982.

Member of the Board of Tempo/Åhléns 1980- 1982. 

Deputy chairman of the Board of the NK department stores (public) from 1984-1993.

Member of the Board of Procordia 1988-1990. Procordia Beverages 1990 - 1995 and Procordia Food 1995.

Member of the Board of Tibnor AB – a leading wholesale company for building equipment, 1982-1989.

Member of the Board of Philips Norden AB (a subsidiary to Philips, Eindhoven) 1989 -1997).

Member of the Board of Aktiv Placering (equity fund) 1989-1993.

Member of the board of Sifo AB, a market research and management consulting company, 1991 -1993.

Member of the Board of Ellos AB (leading mail order company) 1996 - 1998.

Member of the Board of ICA AB (the leading food retail company) 1999 -2000.


	 
Professional organizations
Member of the board of the Swedish Market Research Organization 1962-1965.

Member of the board of the Stockholm Marketing Organization 1963-1966.

Member of the board of the Swedish Business Economics Organization 1966-1972.

Chairman of the board of the Swedish Organization for Futures Studies1975 -1976.

Chairman of the board of the Organization for Operations Analysts 1976- 1977.
Research Foundations and Scientific councils 
Member of the Ethical Counsel of the board of Salus Ansvar (Insurance company), 2003- 2006.
Member of the Scientific Council of ITPS (The institute for growth policy studies), 2003 - 2007.
Chairman of the board of the Stockholm University Marketing Academy Institute, 1996 – 2002, member from 2002. 

Member of the Faculty Board of Stockholm University, 1990-1993 and of the Board of School of Business, 1993 -1996. 

Member of the Finnish Society of Sciences and Letters from 1993.
Member of IVA (the Swedish Royal Academy of Engineering Sciences) from 1988.
Member of the Faculty of Lund University 1980- 1988.
Member of the Royal Society of Letters at Lund University from 1980.
Member of the Finnish Society of Sciences and Letters from 1988.

Member of the Board of SNS, (the Swedish Social and Business Research Institute), 1978-1990. Deputy Chairman 1987 -1990.

Member of the Social and Economic Council associated with Skandinaviska Enskilda Banken, Sweden, from 1977-2002, deputy chairman from 1991.

Member of the board of The Wallenberg Banking Collage 1983-1989. 

Member of The Bank of Sweden Tercentenary Foundation, 1983-1989.

Member of the Faculty Board of the Social Sciences of Lund University, 1980-1988, 

Member of the Swedish Council for Research in the Humanities and Social Sciences, 1978-1980.

Member of the Swedish Government Research Advisory Board, from 1979-1983.
Government Commissions, Public authorities

Full time consultant and advisor to the Swedish Government's Department of Finance and the Department of Commerce, 1964 -1967 (SOU:1968:6)

Member of the Swedish Market Court, 1980-1990.

Part-time consultant and adviser to the Swedish Government's Department of Commerce, 1973-1975 (SOU:1976:69 and 70).

Head of the Government Commission on Evaluation of the Marketing Law, 1979-1983, (SOU 1983:40).

	Publikations 
Books
  
Wikström, S., Lundkvist, A. and Beckérus, Å. (1998) 
 
The Interactive Company. With the customers as main resources, in Swedish, (In Swedish. Det interaktiva företaget: Med kunden som största resurs).   
Stockholm: Svenska Förlaget. 
 
  
Wikström, S. (1997) The Changing Consumer in Sweden. MTC and Nerenius & Santérus Publishers. 

Wikström, S., Normann, R. et al. (1994) Knowledge & Value.  A new perspective on corporate transformation, Routledge.  
Wikström, S., Normann, R. et al (1992) Knowledge & Value.  A new perspective on corporate transformation. (In Swedish. Kunskap och värde, Företaget som ett kunskapsprocessande och värdeskapande system, Fritze, Stockholm.
Wikström, S., U. Elg and U. Johansson (1989). The Hidden Renewal. Transformations of competition and structure of Swedish consumer goods industries (In Swedish. Den dolda förnyelsen). SNS Förlag. 

Wikström, S., U. Elg, U. Johansson and K. Tollin (1987). The Food Metamorphosis. The changing food consumption in Sweden from 1960s to 1980s). (In Swedish) LT: s Förlag. 

Wikström, S. (1981). The Consumer Role in Focus. A survey of consumer and decision maker attitudes towards current consumer issues (In Swedish). MTC Publishing. 
Wikström, S. (1979). In the Consumer Interest – Research on the behaviour of Business Enterprises, Consumers and Government Agencies from a consumer perspective (Editor, co-author) (In Swedish). SNS publishing.
Wikström, S. (1975). The Food Distributions now and in the future.  A model for analysing the food distribution system from a household perspective.  (In Swedish).  Swedish Government Research Report SOU 1975:69. 
Wikström, S. (1977). Analyses with a consumer perspective. A model for analysing the convenience goods distribution from a consumer perspective (In Swedish). Liber Läromedel.

Wikström, S. (1973). The Food Marketing Process: A Future Study (With the Delphi method) (In Swedish).  Bonniers. 

Wikström, S. (1968). Structure and Competition in Swedish Wholesaling and Retailing Operations (In Swedish). Government Commission Report No. IV, 19968:6.
Wikström, S. (1959). The intelligent consumer – Myth or reality? (In Swedish). Rygards, Stockholm
Book chapters
    Wikström, S., Yakhlef, A. and Österlund, D. (2003). The Physical-Virtual back and forth: Lessons    from the EXCEL e-banking case. In Building the Knowledge Economy: Issues, Applications, Case Studies. In Cunningham et al. (eds), IOS Press. 
Wikström, S., Lennstrand, B. and Persson, C. (2004) 
 
In Search for Viable e-Solutions 
In Doukidis, G. and Vrechopoulos (Eds.) Consumer Driven Electronic Transformation: Apply New Technologies to Enthuse Consumers. Springer - Verlag 
Lennstrand, B. and Wikström, S. (2003), Closing the Digital Divine – A Matter of Technical Equipment or Service Development. In Cunningham et al. eds., IOS Press, pp 36-43.
 
 
Wikström, S. and Frostling-Henningsson, M. (2002) Shopping on the Net: From Real World to a Mirror Model.   
In Dholakia, N.; Fritz, W.; Dholakia, R.; Mundorf, R. (Eds.) Global E-Commerce and Online Marketing: Watching the Evolution. Quorum Books - a division of the Greenwood Publishing Group. Westport, CT, USA pp 141-155 
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Wikström, S. and Frostling-Henningsson, M. (2002)
 
The Internet as a Grocery Store: Observations from Sweden.   
In Dholakia, N.; Fritz, W.; Dholakia, R.; Mundorf, R. (Eds.) Global E-Commerce and Online Marketing: Watching the Evolution. Quorum Books - a division of the Greenwood Publishing Group. Westport, CT, USA pp 83-99 
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Wikström, S. (2000) Consumers and consumption in transition 

 
In Academic Perspectives on the Future of the Consumer Goods Industry, ECR Europe Academic Partnership. 
 
  Wikström, S. (1990). The changing preconditions for work in company boards (In Swedish). In G. Eliasson.  (Ed.) More efficient work in company boards, SNS Förlag.
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Wikström, S, Elg, U. and Johansson, U. (1989), From the consumption of Necessities to Experience-seeking consumption. In C. Grunert and F. Ölander (Eds.) Understanding Economic Behavior, Cluver Academic Publishers.
Wikström, S. (1985). Food Consumption and Consumer Behavior in the Future, in E. Kaynak (Ed.) World Food Marketing System, Ballenworth Publishers, London.
Wikström, S. (1985). Customer contact in Swedish business: Conditions for meaningful Activity. In Hansen, U. and U. Schönhert, Verbrauchabtailungen in Privater and Offentlicher Unternehmungen, Campas Publishing.
Wikström, S. (2000)
 
Consumers, Retail Business and the New Technology. In Swedish.   
In Stockholm School of Economics series on the Söderberg Retail Award
Wikström, S. (1979). Future directions of Swedish wholesaling and retailing industries (In Swedish). In N.E. Wirsäll (Ed.), The retail and wholesale industries in the 1980s, ICA Förlag.
Wikström, S. (1978). Models for Consumer Intervention in Planning Retail Services, in G Fisk, J Arndt, K Grönhaug (eds.), Future Directions in Marketing, Marketing Science Institute, Cambridge, Mass.

Wikström, S. (1978). Harmonizing the View of Business and Consumers on Social Responsibility in Marketing, in G Fisk et al (eds.), Future Directions in Marketing, Marketing Science Institute, Cambridge, Mass.
Wikström, S.  (1978). Information about Consumer Problems by the Policy-Delphi procedure. A new method for evaluating the marketing system, in Hunt (Ed.) Advances in Consumer Research, Volume V, Ann Arbor, Association for Consumer Research.
Wikström, S. (1978) the Credibility Crises of Business and Technology, in B. Atkins, Proceedings from the Discoveries International Symposium, Tokyo, Honda foundation.
 
 
  Articles in peer-reviewed journals
Wikström, S and L’Espoir Decosta, P. (2018) 

How is value created? - Extending the value concept in the Swedish context.

Journal of Retailing and Consumer Services, 40, 249-260.
Wikström, S., Jönsson, H. and L’Espoir Decosta (2016)
A clash of maternities: Developing a new value-based framework to understand the mismatch between production and consumption.

Journal of Consumer Culture, Vol. 16(3), 824-851

Wikström, S. (2008). A Consumer Perspective on experience creation, Journal of Customer Behavior, Vol. 7, No. 1, pp. 1-59.

Essen, A. and Wikström, S. (2008). The role of emotions in service evaluation: Senior citizens’ evaluation of long-term care services, Managing Service Quality, Vol.18, No. 2, 147-162

Osterlund, D., Wikström, S. and Yakhlef, A. (2005), 
 
Channel integration: an organisational perspective   
International Journal of Financial Services Management, vol.1. 26-40.
Wikström, E. (2005), From e-channel to channel mix and channel integration, Journal of Marketing Management, Vol.21, issue 7-8, 725-753.

Wikström, S., (2004). When products and services are not enough, The ECR Journal, International Commerce Review, Vol.4, Winter. 
 
Lindbeck, A. and Wikström, S.  (2003) E-exchange and the Boundary between Households and Organizations. Kyklos, Vol. 56 - Fasc. 3. PP. 315 - 340 
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Wikström, S., Carlell, C. and Frostling-Henningsson, M. (2002) 
 
From Real world to Mirror Model Representation.   
Journal of Business Research, Special issue: Emerging Issues in Electronic Marketing: Thinking Outside the Square, vol. 55, no. 8, August, pp. 647-654. 
 
  
Wikström, S. and Persson, C. (2001) 
 
Sweden: the impatient pioneers.   
The ECR Journal, International Commerce Review, No 1, pp. 27-35 
 
  
Lindbeck, A. and Wikström, S. (2000) 
 
The ICT Revolution and Consumer Product Markets.   
CMC (Consumption, Markets and Culture), Vol. 4(1), pp 77-99. 
 
Wikström, S., Hedbom, M. and Thuresson, L. (2000) Value creation from a consumer perspective. 
 Mercatie e Competetitività (official journal of the Italian Marketing Association) special issue on The Naples Forum on Service, N. 1, 55-83.
 
The Changing Consumer in Sweden (1997).   
International Journal of Research in Marketing. No. 14 (3), pp. 261-274. 
 
  
Wikström, S. (1996) 
 
Extending the Knowledge Base Through Customer-Firm Interaction.   
CEMS Business Review 1, PP 1–14.
 
  
Wikström, S. (1996) 
 
Value Creation by Company-Consumer Interaction.   
Journal of Marketing Management. No. 12, pp. 359-374. 
 
  
Wikström, S. (1996) 
 
The Customer as Co-producer.   
European Journal of Marketing. Vol. 30, No. 4, pp. 6-19. 
 
  
Kaynak, E. and Wikström, S.  (1984) 
 
Methodological Framework for a Cross National Comparison of Consumerism Issues in Multiple Environments.   
European Journal of Marketing, Vol. 18. 
 
  
 
Wikström, S.  (1984) Consumer Dissatisfaction. Scope and Policy Implication.   
European Management Journal, Volume 2, No 2. 
 
  
Wikström, S. (1983) 
 
Another Look at Consumer Dissatisfaction as a Measure of Market Performance.   
Journal of Consumer Policy, No 6, 19-35.
 
  
 
 
 
 
 
 
  
Conference Papers 
 
  

Wikström, S. (2008) Basic problems in the Swedish Food System. A work-in progress report. Presented at the Nordic Retailing Conference, Norrtälje, Sweden November 6-7, 2008.
Wikström, S. and Frostling-Henningsson, M. (2008) The performance of the Swedish food system from a consumer perspective. Presented at the MAP workshop April 9-10, Aarhus University.

Frostling-Henningsson, M & Wikström, S (2007) “Bridging the Gap between Attitude and Behaviour in Food Consumption”, Paper published in proceedings for 2007 MAPP Workshop, Middlefart, Denmark. 
Wikström, S. and Olsson, B. (2006) “Consumer perception of customer loyalty cards and loyalty programs”. Paper presented at the 5th International ECR Research Symposium “The Moment of Truth. Value creation trough service and staff empowerment” September 14-15, Stockholm University 

Essén, A. and Wikström, S., (2005). “Seniors’ Perception of Telecare Services. An Introductory Study”. In “Innovation and the Knowledge Economy. Issues, Applications, Case Studies”. Part 2. pp. 1135-1142. Eds. Paul Cunningham and Miriam Cunningham. IOS Press.2005.
 
 
 
Wikström, S. (2004), “The role of firms for consumer experience creation”.

 Paper presented at 4th international ECR research symposium 
IULM University, Milan, Italy September 16-17, 2004. 

Wikström, S. and Värlander, S., (2004), “The Physical-Virtual Back-and-Forth: Lessons Learned from the FlyAway Travel Case”. Paper presented at the eChallenges conference, Vienna September 27-29 2004. In E-adoption and the knowledge economy, Issues, Applications and Cases, Cunningham, P. and Cunningham, M., (Eds.), IOS Press, 2004 
Wikström, S. (2003). From Channel Mix to Channel Integration. Presentation at 3rd International ECR Research Symposium, Athens, September 11-12 ,2003

Wikström, S., Yakhlef, A. and Österlund, D. (2003),” From the physical to the virtual and back again. Learnings from the EXCEL e-banking case”. Award winning paper presented at the eChallenges conference in Bologna, October 2003. In Building the Knowledge Economy: Applications, Case Studies, P. Cunningham and M. Cunningham, (Eds.), IOS Press, pp. 483 – 490

Wikström, S., Lennstrand, B. and Persson, C. (2003), “In Search for a viable e-solution.” Presented at the conference “The Networked Home and the Home of the Future”, CRITO, the Center for Information Technology and Organization”, University of California, Irvine, April 6-8. 
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Wikström, S. and Lennstrand, B. (2003).                                    
Closing the Digital Divide – A Matter of Technical Equipment or Service Development?” Paper presented at the eChallenges conference, Bologna, October 2003. In Building the Knowledge Economy: Applications, Case Studies, P. Cunningham and M. Cunningham, (Eds.), IOS Press, pp. 36 – 43 
 

Lennstrand, B., Persson, C., and Wikström S. (2002) “E-Commerce in a Multi-Channel Retailing Context”, Paper presented at the ITS conference in Seoul in July 2002. The proceedings to be found at http://www.its2002.or.kr/pdffiles/papers/181-Bo.pdf 

Wikström, S., Lennstrand, B. and Persson, C. (2002) “E-retailing after the dot com decent”. Paper presented at the eChallenge conference in Prague October 2002. Awarded paper. In Stan​ford-Smith, B., Chiossa, E. and Edin, M, Challenges and Achievements in E-business and E-work, IOS Press, Omsha, 69-77.  
Wikström, S., Lennstrand, B. and Persson, C. (2001) 
“e-Solutions – Design Principles for Ease-of- Use”. Presented at he E-business and E-work 2001 conference October 15-17, Venice-Italy.  
Wikström, S. (2001) 

Swedish e-shoppers. From Early Adopters to the Great Majority. Paper presented at the COTIM 2001 conference, Karlsruhe July 18 – 20 2001. In Roy-Dholakia, R. and Reich, N., eds. COTIM 2001 Proceedings, From E-Commerce to M-commerce: Will "M" bring home the magic? Volume 4. 

Persson, C. and Wikström, S. (2000)

 Critical Factors for E-business Retailing. Paper presented at the eChallenge conference, Madrid October 2000. In Stanford-Smith, B. and P. Kidd, eds. E-business, Applications and Technologies, IOS Press. 
 
 
 
Wikström, S. and Carlell, C., (1998)

 Household Socialisation and Learning in the Food Shopping Case. Paper Presented at the International Household and Family Research Conference “New Approaches to the Study of Everyday Life,” May 31- June 3 1998, Helsinki, Finland.

 
 
 
Wikström, S. and Carlell, C. (1997)  
Consumers Entering Cyberspace – The Swedish PC bank Case. Paper presented at EMAC Conference, Birmingham, Great Britain, May 23-25.                                               
Wikström, S., Carlell, C. and Frostling- Henningsson M. (1997) 
From Real World to Mirror Model Representation, Presented at the conference on Telecommunication and Information Markets, Brussels, November, 23-26.
 
 
 
Wikström, s. (1997) 
IT and Changing Roles in the Marketing system. Presented at The 2nd Macro-Marketing Conference, Bergen, Norway June 14-17.
 
Wikström, S. (1981)
Consumer Dissatisfaction; Scope and Implications for Business and Policy makers, in H Larsen, S Heede (eds.), Proceedings of European Academy for Advanced Research in Marketing, X Annual Workshop, Copenhagen 1981. 
Wikström, S.  (1979)
 Swedish Consumerism at the Crossroad, in M Baker, D Tixier, Consumerism, Public Policy and Consumer Protection, Proceedings from the 5th ESSEC Seminar "Marketing and Public Policy", Cergy-Pontoise, December.

 
 
 
 Wikström, S. (1978)
 The Credibility Crisis of Business and Technology, in B Adkins, Proceedings from the Discoveries – International Symposium, Tokio, Honda Foundation, 1978. 

Wikström, S.  (1978)
Information about Consumer Problems by the Policy-Delphi procedure.  A new method for evaluating the marketing system, in Hunt (ed), Advances in Consumer Research, Volume V, Ann Arbor, Association for Consumer Research. 
  
School of Business' Research Reports
     S. Wikström (2005) The role of firms for consumer experience creation. Stockholm University School of Business Research Report 2005:1
Wikström, S.  (2002) Consumers E-buying revisited. Stockholm: Stockholm University School of business, Research Report 2002:11.
 
 
 
Lindbeck, A.  and Wikström, S. (1999) ICT and Household - Firm Relations.   
Institute for International Economic Studies, Stockholm University. Seminar Paper No. 677, Adobe Acrobat (PDF) http://iies.su.se/ 
 
  Other research Rapports 
    Lindbeck, A. and Wikström, S.  (2002). “E-exchange and the Boundary between Households and Organizations”, CESifo Working Paper No. 806, November. 

     Lindbeck, A. and Wikström, S. (1999). The ICT Revolution and Consumer Product Markets, Seminar Paper No. 677, Institute for International Economic Studies, Stockholm University publications. 
Wikström, S. (1984). The Relevance of the Marketing Concept for Business Consumer Orientation.  In Studies in the Economics and Organization of Action, discussion papers series of the Department of Business Administration, University of Lund, No 22. 
 

	Editorial Board

– Journal of Consumer Policy, Riedell Publishing Co, 1982- 1996.
– Journal of Global Marketing, Howarth Press, Inc., 1986 -1988.
– ECR Journal. International Commerce Review, Citigate Publishing, 2001- 2006.

	 


 

